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AGENDA

*Our Project

eData
e Quantitative
*Qualitative

«Coding Activity
e essons Learned for Research
| essons Learned for Practice



AlA & Action Research

 Team-based
* Focus on library’s impact on student success

Action Research
 Inquiry conducted by practitioners to improve practice
e / steps




MGIMTF 1000

* We knew we were going to be looking at Problem-Based
Learning (PBL) assignments

* Required course for all B. Comm. (800 first-year students)
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Research Questions

What practices do students engage in when finding, selecting

and citing information in their assignments?

What impact do face-to-face and online instruction have on the

iInformation literacy and writing skills of MGMT students?



Research Design

e Consent

* Intervention

* Pre-/post test using PBL assignments
e Focus groups

e Confidence and satisfaction scales




Matrix

Thursday Tuesday Wednesday

Writing: Online Writing: F2F Writing: Online Writing: F2F Writing: Online

Research: Online  Research: F2F Research: F2F Research: Online Research: Online

Sections: 5 Sections: 3 Sections: 5 Sections: 5 Sections: 4



Design: Learning OUEtCOMES

Information Literacy Outcomes

At the end of the class, students will be able to:

e |dentify relevant types of information sources for the assignment,
iIncluding journal and news articles, statistical data or company
iInformation

* Apply criteria such as relevance and authority in order to select
sources that support their argument



Design: Learning OUEtCOMES

Writing Outcomes

At the end of the class, students will be able to:

» Describe when to cite sources

» Describe why citing sources is important

e Create a list of References correctly using APA style

e Use in-text citations effectively to support claims that require evidence



Design: Online Modules

Introduction to MGMT 1000 Library Course Guide

Introduction to MGMT 1000 Library Course Guide

Find Information Using ABI/INFORM

Find Information Using ABI/INFORM

E Test Your Knowledge: Find Information in -

ABI/INFORM

Using Get it! Guelph to Connect to Sources

Using Get it! Guelph to Connect to Sources

Why You Should Evaluate Your Sources

Why You Should Evaluate Your Sources

Evaluate Your Sources for Authority

Evaluate Your Sources for Authority

E Test Your Knowledge: Evaluate Your Sources for
Authority

Choose the Best Info: Apply Authority

“What does the domain of the 4 months ago - 68 views
websito toll you? This short Library video will help you evaluate your information sources for Authority.
“Wha is the walssite author? What is Authonty?...

e Choose the Best Info: Apply Relevance
gt type of \ 4 months ago = 43 views

l.l-mmmind use This short Library video will help you evaluate your information sources for relevance.
= HsApgeestion: 1o halp. .
What is Relevance?...

Find Stuff in ABlfinform

4 months ago = 35 views
This short Library video will help you search and find stuff in ABI/INFORM. ABIINFORM is a
Business Database that you have access to as a member of the University of Guelph...

Research Module
e Used CourseLink (D2L CMS)

e 6 sections
 Included 6 Videos and Test Your Knowledge

(Self-Assessment Questions)



Design: Face-to-Face

 Time Constraint: 30
« Application Activity
e Observed issues

minutes (each for Writin

IVERSITY
GGUELRH ¥

Library Research Tutorial

LEARNING
COMMONS

LIBR@RY

g / Research)

HER.ORG

Nancy Koehn &  historlan and the James E.
Robison Professor of Business Adminisration
a3t Harvard gusingss School.

The Brain—and Soul—

of Capitalism

111970 the economist and Nobel laure-
ate Milton Friedman called corporate
social responsibility “hypocritical win-

dow dressing,” saying that businesspeople

inclined toward it “reveal a suicidal im-

pulse” How times have changed. Some

exerutives still take a Friedmanesgue view,
but most accept social and civic respon-
sibilities as indispensable to doing good

‘business; their enterprises won't survive if

litie ignared.

Invest in people above all. A compa-
ny'smost important assets— mission, repu-
tation, and people —are not on the balance
shest. Schultz is deeply invested not only
in Starbucks’s 200,000 partners (employ-
ees) but also in its global coffee bean farm-
ers. Whether offering stock options and
health coverage to pant-time 1.5, workers,
hosting “family partner forums™ for em-
playees’ parents in Befjing and Shanghal,or

in Rwanda,

Keep in mind that capitalism needs
a brain and a soul. Solving today’s burn-
ing issues—social, envi palitical,

he sees enlightened decision making as
smart business

goal is to maximize profit, you'reon a col-
lision course withtime.™
Livethe adage “From those towhom
much is given, much is required.” Star-
bucks and Unilever may have a resource
advantage, but they use their brand, vis-
ihility, and scale to blend capitalism with
activism toinfluence change. Polman tack-
les global malnutrition; Schultz addresses
other big-picture issues such as job cre-
ation and political disunion. And peaple
respond. When Schultz called on major
corporations to halt all political campaign
contributions until the 1.5, government
solved the budget deficit, nearly 200 top
executives of major companies signed on.
He's resolute: “Business leaders cannot be

Fail and keep learning. While other
‘CEDs talk about change, Polman is grafting
measurable sustainability onto Unilever's
DNA. His goals are ambitious: reduce the
greenhouse gas impact of Unilever prod-
ucts by 50%; source 100% of raw materials
sustainably; help one billion people im-
prove hygiene. Such transformation is not
without risks: If successful, Polman will be
2 role model; but if Unilever Falters, critics
will call for his head. He understands that
to address social issues, business must ex-
periment and innovate.

Schultz and Pelman represent a grow-
ing corps of 21st-century leaders who are
demanding bigger, bolder things of busi-
ness—not primarily as a moral obligation
(athuuglllhal’E varynnpunam)hm asan

and financial —requires bigger goals, new
incentives, and a reconception of what
business really is. It also requires leadars
with moral muscle who ase willing to pur-
sue sustainable goodness and positive im-
‘pact despite colossal challenges. Starbucks
CED HowardScultzand Unilever CED Pl
ions in this
“Their long-term missions and pursuits are

‘models for building companiesto last.

a4 Hanard Business Review Movember 2013

build trust ameng
cowrs for coffes farmers strengthen loyalty
and productivity. “Ta be a benevolent ar-
‘ganization, you have tomake alot of profit,”
he told Fortume in 2011, “But if your sole

starbucks and Unilever use
their brand, visibility, and
scale to blend capitalism and
activism to influence change.

for enduring
success. In the next decade we'll see
others forge their own models, just as
we'll see the decline of companies that
cannot summen the moral courage de-
manded by principled leadership.
Unilever's gnal is to “stay close to society
to guarantee our future.” Polman says that
what he's doing is “nothing special” But if
hisand Schultz s actions motivate others to
follow, theimpact will beextraordinary. 7
HER Reprint F12NF
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Design: Surveys

Confidence (Likert)
Satisfaction (Likert)
Perceived value (“recommend”)

Print Survey in Class / Optional
Online

MONDAY

MGMT*1000 LIBRARY RESEARCH SKILLS PRESENTATION EVALUATION FORM

After watching the library research skills presentation, please indicate how confident you
feel about the following:

Strongly " Stronagly
agree Agree | Meutral  Disagree disagres
| can do a keyword search in the ABI Inform
database = - = - -

When searching the ABI Inform database, | am

able to select the most relevant sources by

looking at the source type, scanning the subject o o o o o
headings, and reading the absiracts

When searching the ABI| Inform database, | am

to manipulate the result list using filters such as | g O O O O
date and publication type

| can use the Gefif Guelph button to retrieve

sources not available in the ABI Inform database = O o o o o
| can define relevance in my own words | O O | O

| can apply criteria such as publication type,
intended audience and content in order to O O O | O
increase the relevance of a source

| can identify five basic criteria to consider when
citing sources O o O o o

Please tell us how you would rate the content and pace of the library research skills
presentation:

Strangly " Strongly
agree Agree | Neutral  Disagree disagree
The amount of content was appropriate for my
leaming o U o o o
The pace was appropriate for my leaming O O O O O

I would recommend the library research skills presentation to a classmate

oYes oMo = Mot sure




e Quality improvement

@uantitative Data s

* 559 students should have looked at
the online Information Literacy
Module

Online Module Activity: Research

m Did Not Look
at Online
Module (497)

®m Looked at
Online Module
(62)
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¥ L) « Some students who watched the
modules shouldn’t have been able

to see them.

 Most of the students who should
have looked at the modules didn't.
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Information Literacy: Survey Response Rates

SuUrvey ReESPONSES

0% 20% 40% 60% 80% 100%
m Completed Survey  mDid Not Complete Survey




Time Spent Watching Videos

S
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o
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240
198
‘I ‘l:"l:' ‘! 5‘-'
146
118
99 -! 615
() -
90 &)
74
T
INTRODUCTION FIND USING GET IT! WHY YOU EVALUATE YOUR EVALUATE YOUR
TO COURSE INFORMATION GUELPHTO SHOULD SOURCES FOR SOURCES FOR
GUIDE USING CONNECT TO EVALUATE YOUR AUTHORITY RELEVANCE
ABI/INFORM SOURCES SOURCES

Average Time Spent (seconds) = Real Time Video Length (seconds)




| would recommend the library research
skills presentation to a classmate or

Perceived Value | would recommend the library research

skills videos to a classmate.

4

Online 1000 I 5

20, §12,§ 1,
F2F 11% 5 7% § 1%

0% 20% 40% 60% 80% 100%
mYes mNotSure mNo mNo Response




| can apply criteria such as publication type,
iIntended audience and content in order to increase

COnfidence the relevance of a source.

Online

9% 4% 0%

29, | 4, 2, 2,
F2F 16%§2% 1% 1%

0% 20% 40% 60% 80% 100%
Ay m Strongly Agree m Agree
. = Neutral m Disagree

Strongly Disagree No response



CONSENTING STUDENTS

210

Qualitative Data

m Consent
m No Consent

659

CONSENTING GROUPS

m Consent
m No Consent

165




 Problem-Based Learning Business Report
PBL Assignments  Role of “Business Analyst”

Recommend a decision

Make a case for decision through research,
well-written arguments, and exploring all
sides of the issue

MGMT*1000 » Problem-Based Learning
Business Report Format

The purpose of this document is to detail the requirements of the "Business Reports” your Problem-Based
Learning (PBL) Team will submit to the DropBox at CourseLink in Weeks 09, 10, 11, and 12. The Business
Report format is based on that found in the recommended (but not required) Making Sense book by
Northey and McKibbin.

Technical Requirements:

Like the Micro-Tyco Team's Business Plan document, your PBL Team's Business Reports should be single-
spaced, 12-point serif font (e.g., Times New Roman, Cambria, Century Schoolbook, et al). Citations should
be “in text” citations (no footnotes) and along with the references must be in APA style. Your document
must be saved in PDF—Portable Document Format! Include your Team's Number (e.g., 0208-PBL-06) at
the top of the first page—there is no need for a separate cover page. Include all of your team member’s
names and student ID #'s. All the business reports for all the PBL problems should be 8-10 pages in length,
excluding any extra pages for references, exhibits, etc.

Content Requirements:
You can think of your team as having the role of “Business Analyst”. A decision maker has come to seek
your advice on an issue. Your team will examine the issue (problem) from a number of different points of
view and then recommend a decision to the decision maker. In the sample problem we will do in seminar in
Week 08, you are a reporter with a snowboarding magazine and you need to make a recommendation to
your editor—should the magazine report on the story about the snowboarders refusing the Red Bull
sponsorship deal. If they should not report it, why not? If they should report it, is there any ‘spin’ they
should put on the story? If so, why so? There is no right or wrong answer to these problems! There are,
however, varying degrees to which you can make your case for the decision your team chose. Your team's
mission then, is to make a compelling case for the decision through research, well-written arguments, and
exploring both sides (all sides!) of the issue.
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 We can’t generalize or demonstrate
correlation.

* We can only use a case study approach.

E
g




Sampling

121-06
101-03
214-03
209-05

Friday

Wednesday Online

Tuesday
Monday

Online
F2F

Online
F2F
Online

* We selected PBL assignments 2 and 3 for
analysis (because pre-/post).

« Within the groups that had consented, we
selected one group that had each type of
treatment.

__

Luke
Dany
Naman
Marlee
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RuUbric: Sources of bata

(A)Excellent
18 - 20 points

Contains effective
scholarly research that
incorporates
sophisticated sources
(e.g., journal articles) in

support of the decision.

(B) Good
14 - 17 points

Incorporates valid
sources (e.g., top
guality news sources;
edited/reviewed texts)
in support of the

decision.

(C) Acceptable
10 - 13 points

Contains adequate
sources (e.g., hews
sources) that only
tangentially support the

decision.

(D) Minimally (F) Fail
Acceptable 0 -5 points
6 - 9 points P
Incorporates Sources are absent or
inadequate (e.g., plagiarism has occurred

Wikipedia, blog posts, or citations are not
non-edited/reviewed associated with
sources) or inadvertent references (vice versa).
sources that fail to

support the decision.



* Rubric and assignment
requirements don’t align

* TAs inconsistent across the groups
but also not consistent within their
own groups

e Might not grade the same way
we might have

 \We need to teach the TAs
differently

* Teaching Format / Citations



l'essons lL.earned:

Practice
-~

e VValue of the one-shot

* Siloed approach artificial:
research and writing separate,
focus on mechanics of search

« Constructive alignment

* Rubric + assignment + TAs +
what students (think) they know

* What we presented and
requirements of assignment



l'essons lL.earned:

Research

“Data” person from the start

Simplify the experiment — we had too many research
guestions

Group Assignments not ideal when gathering consent

You have to get people to your focus group

Ensure research question can be answered by experiment
Redundancy

Research
Questions

Assignment




Research Questions Answereda?

What practices do students engage in when finding, selecting

and citing information in their assignments?

What impact do face-to-face and online instruction have on the

iInformation literacy and writing skills of MGMT students?



Questions?
Melanie Parlette-Stewart

@melanie_sarah

Karen Nicholson

@nicholsonkp


mailto:mparlett@uoguelph.ca
mailto:kanichol@uoguelph.ca

e Quality improvement

@uantitative Data s

e 556 students should have looked at
the online Writing Module

Online Module Activity: Writing

®m Did Not Look at Online Module (486)
m Looked at Online Module (70)
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WHtING'D

Time Spent Watching Videos

CITE YOUR SOURCE: CITE YOUR SOURCE:
WHEN / WHY TO CITE APA IN-TEXT

Average Time Spent (seconds)

CITE YOUR SOURCE: CITE YOUR SOURCE:
ARTICLE FROM A APA REFERENCE LIST
PERIODICAL IN APA

Real Time Video Length (seconds)



WrHTting bata

Perceived Value | would recommend the writing skills

presentation to a classmate or
| would recommend the writing skills
videos to a classmate.

20, B4 14,1 2,
F2F 12% = 8% 1§ 1%

Online o .

0% 20% 40% 60% 80% 100%
mYes mNotSure mNo mNo Response




WrHTting bata

| can create a Reference List correctly in APA style.

Confidence

10, 1,
6% | 1%

F2F

4! O’ 4’ 11

Online 8% | 0% 8% | 2%

0% 20% 40% 60% 80% 100%

m Strongly Agree m Agree m Neutral m Disagree m Strongly Disagree m No Response
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